WAYS OF DESCRIBING AUDIENCES AT A GCSE LEVEL
· Social Status Classifications

The social status of a target audience for a magazine has an impact of the content it offers. Magazines will normally target audiences from more than one of these categories.  Eg ABC or C1&2D
A
higher managerial and professional

B
middle managerial and professional

C1
supervisory, junior management and professional

C2
skilled manual worker

D
semi-skilled and unskilled manual workers

E
pensioners, lower grade workers and the unemployed. 

An example of how to use this in a sentence:
“The target audience for Cosmopolitan Magazine fall into the ABC1 social demographic.”

· Graham Burton: Socially and Media grouped audiences

Socially grouping means grouped by factors (that generally can’t change) such as age, gender, ethnicity, religion, class, nationality etc
Media grouping means grouped together by their media tastes, for example, horror film fans, PlayStation fans, rap music enthusiasts.
An example of how to use this in a sentence:

“Graham Burton has a theory about classifying audiences by their social and media grouping.  The social grouping of my target audience is middle aged (30-50 year old) women.  They will most likely be British and of mixed ethnicity.  The media grouping of my target audience will be fans of other magazines like Good Food Magazine and Good Housekeeping.

· Other Ways of describing audiences

You can also mention their hobbies and interests, marital status, personality, style etc.
An example of how to use this in a sentence:

“My target audience would be young, single, people who are heavily into a Punk lifestyle and fashion.  They may frequently go to nightclubs, listen to music and socialise with their friends.

